AMARIN

BabySKids

NONAIINIAAN
“NANDIGD
aumisulsi 48 Tan 19

14.00 - 16.00 U.
@W:-District




TARGETS

3,100 Hi-purchasing power Thai Moms

Mom with baby&kids (Pregnancy - 6 y/0)
Middle & Upper Class

Bangkok Metropolitan Region & Big cities
(Rayong, Chiangmai, Khon Kaen, Songkhla)




Methodology :

* On ground survey * Computer Program * Questionnaire
(F2F Intercept) § interview (CAPI) '
Period :

® Jan - Dec 2018
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Marketing Kevy :

voyaigian Easy Step
voyasounu & Review
Voudunn
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Marketing Key : .
a-nanlunassagunn

(One Stop Shopping)

Platform Inan?d
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“PHYGITAL MOM" #uuusni2019

97.0%
0
96.5% 94.0% 94 0%
Physical
93.5%
91.5% 9™
g 0O

| b
7T
®
-—

s® o
- 5.1 — — 'y <
ILNDD “ “ njanian mijanln x' | ‘

%




“PHYGITAL MOM" #uuusni2019

TV Fair & Word of Print OOH Signage Facebook Web search Line Youtube |G
Store Mouth § & Website

PHYSICAL DIGITAL



“PHYGITAL MOM" #uuusni2019

Awareness Search Consideration Buy
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“"Marketing Key"”

ny1ioo njanian njanln
Key Person TRI.:JSTED SOURCE & FAMILY-DAD & REAL: USER
Key Product Concern TR;JSTED & VARIETY & BE RECOMMENDE.D
Key Media | PHYGITAL = PHYSICAL + DIGITAL |

Key Essence lagvanlfiionAasonla indrynidu



AMARIN

Baby&Kids

We Are # 1 OMNI MEDIA
for MOMs




We Are ff ] ouee
OMNI MEDIA Line, Youtube

for MOMs 20.5 M /Month

Highest Organic
Growth +72%

AMARIN

BabySKids

On Ground
On Print :z : z M
Magazine, ‘

Pocketbook
Reach/Month & Activities
#1 Rank in print 3.5 M. Year
Market Share 95% -
UOHV?H}ﬂ'JUIOHU

600 aruuan/d



Total Integrated Strategic Moves to be
MOMs supporter

Online

Real MOM, Real GuRu,
Online Program

On Air
Media
Commerce AMARIN & o
On Print On Ground
6 Magazines &
2 Special Books & Activities
BKK 3 times

& UPC
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